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Movember Madness Sweeps Sales Training Experts Pareto As The ‘Tache
Takes Over

Movember sons at leading sales training organisation tackle the challenge of the ‘tache to raise
money and awareness for men’s health.

Wilmslow, Cheshire (PRWEB UK) 16 November 2012 -- The Pareto boys step up to the Movember challenge
as the sales trainingorganisation throws down the razors to raise cash for prostate and testicular cancer
initiatives in the UK. The ten-strong team, joining forces from across the sales, marketing and training teams of
the organisation, have come together in the battle of the beards, each competing to be crowned the King of the
‘Tache by the conclusion of Movember.

“The Movember campaign has become a long-standing tradition and provides a great, innovative and fun way
to raise awareness and get people talking about men’s health issues,” Movember son Tom Carr (Marketing)
explains. “We’ve got a good team together this year, and we’re hoping talk about the ‘tache will help raise
sponsorship and spread the Mo message, both within Pareto and amongst our clients.”

“But it’s got to be said- it’s itching like there’s no tomorrow!”

The Movember movement has seen increasing involvement and publicity over the past few years, striving to
create a fun, innovative and engaging campaign to raise awareness and spread the message about men’s health
around the globe. Mad moustaches in the wildest styles around have sprouted up around the web, with daily
photo reports across social media getting everyone involved.

Echoing the Movember motto, “Knowledge is Power, the Moustache is King”, the Pareto sales training team
are looking to generate sponsorship across the organisation and contribute to the outstanding research,
education and support initiatives pioneered by Prostate Cancer UK and The Institute of Cancer Research. With
just shy of £200 in the pot and funds looking set to grow, the Pareto Mo Bros are set to do their part for the
Movember movement. The girls- or ‘Mo Sistas’, as they are known- are doing their bit also, with Account
Director Nastasha Henderson in line to pass judgement on the boys’ efforts when the competition concludes.
For more pictures of the boys' progress or to add your contribution, see the company Movember page here:
[http://uk.movember.com/team/676049

The moustache, ‘the mark of a man’, has become an iconic feature and symbol for the men’s health awareness
campaign. Current looks being sported within the Pareto sales training office include the classic Mo and the
Handlebar, with the votes still out as to who will secure the manly title of King of the ultimate Mo.

About Pareto Law:

Pareto Law is the UK’s biggest and most successful sales enhancement company: the authority on sales, no
less, since 1995. Pareto brings companies the 20% of the sales team that makes 80% of the difference.

The Pareto Effect can be experienced in many ways and it can have a remarkable, measurable effect on your
business. Pareto delivers this effect through four key elements – Sales Recruitment, Sales Training, Executive
Recruitment and Accolade Sales Transformation, the assessment and accreditation service that delivers sales
excellence.
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Contact Information
Paul Drew
Pareto Law
http://www.pareto.co.uk
0500 36 38 40

Online Web 2.0 Version
You can read the online version of this press release here.
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