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Webloyalty takes off in Ireland with Ryanair

Reward programme provider announces launch of operations in Republic of Ireland

London, UK (PRWEB UK) 26 February 2013 -- Webloyalty, a leading reward programme provider, today
announced its expansion into the Republic of Ireland where it will offer its Complete Savings and Shopper
Discounts & Rewards programmes to Irish consumers.

Headquartered in the US, Webloyalty launched in the UK in 2007 and has expanded into France, Germany,
Spain, Italy and Brazil. With an international portfolio of over 150 clients and a strong presence in the UK
market, Webloyalty’s entry into the Irish market is a logical next step and has been planned for some time.

Guy Chiswick, Managing Director of Webloyalty UK and Ireland said: “We are thrilled to be able to bring our
expertise in driving new online revenue streams to Irish businesses. We will be helping Ryanair and other
online retail and travel businesses build stronger relationships with their customers by providing them with
consistent, reliable, discounts so that they can get the best deals on everything from fashion to electronics or
homeware.”

Webloyalty has already been working with Ryanair, one of Ireland’s best known businesses and the second
largest indigenous firm on its stock exchange, in UK and European markets since June 2009 to help the airline
drive repeat business to its website.

Ryanair’s Head of Communications, Robin Kiely said: “Ryanair already saves Irish passengers over €400m
every year with our ultra-low cost fares and we’re delighted to now offer them the chance to join Webloyalty’s
Complete Savings programme. Passengers who join and book their flights at Ryanair.com can make great
savings on their everyday online shopping, with cashback discounts of up to 10% at a wide range of top online
retailers.”
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Notes to Editors

About Webloyalty
Webloyalty partners with over 150 online retail and travel businesses globally to help them drive incremental
revenue and repeat purchases. Through its savings and discount programmes, such as Complete Savings,
Webloyalty offers consumers who make a purchase at partners' websites the opportunity to benefit from
discounts of 10% at hundreds of top online retailers, as well as ongoing cash back incentives for repeat
purchases at the partner’s website.

Webloyalty, headquartered in the US, launched in the UK in 2007 and subsequently expanded into France,
Germany, Spain, Italy, Brazil and most recently, Ireland.

www.webloyalty.co.uk
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Press Contacts

Simon Brooks
+44 (0)20 7878 3118
simon.brooks(at)mslgroup(dot)com

Pip Russell
pip.russell(at)webloyalty(dot)co.uk
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Contact Information
Simon Brooks
MSL London
020 7878 3118

Online Web 2.0 Version
You can read the online version of this press release here.
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